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The reform of marketization in our country is a process of realizing demands of 
the common people, as well as a process of recognition of the social individuals’ legal 
profiting. And along with the economic development, democratic improvements and 
liberation of minds, the social diverse interests patterns form and deepen. Besides the 
diversification of the interests of organizations outside the governmental system, like 
enterprises and individual citizens, non-profitable organization, the subjective 
interests of the governmental sectors, officials and other staff members of different 
levels also follow the process. This interests diversification and its realization is 
inter-strengthening. On the one hand the interests diversification leads to a stronger 
intrests pursuing desire in the subjiective, on the other hand the differences in the 
capacities of realizing the interests, in turn results in a deeper diversity of interests. In 
an era of mass communication, the press plays the role of one of the main channels for 
interests expressions, and is comparatively chased by all types of social interests 
subjectives. These varietis of different intrests demands are continuously proposed 
and strengthened, and with the fermentation effect of modern media, form diverse 
voices of interests in the society. In such a pattern of social interests and public voices, 
the government is imposed with many challenges in its media administrative 
capacities. What’s in the governmental agenda no longer naturally becomes what’s in 
the public agenda, as it used to in the planning economy system by controlling the 
main media communications. Markets for the main media and official media are 
nibbled up by newly occurring mass media, and consequently the government’s 
opinion leadership is challenged, not as vital importance as before, which causes 
growing pressure for free ventilation of governmental information. The development 
of economy, the advance of social democracy ,especially the rapid development of 
modern mass media provide the government with a new principle. In an interests 
pattern of diversity, strengthening the governmental  administrative capacity in 
media communication contributes to consolidate its legal administration position, 
helps to reinforce the construction of administration and promote the construction of a 















should, at the prerequisite of full respect for the interests pattern of diversity, research 
into and continuously deepen its mass media strategies, fufill the function of 
education, publicatin and monitoring, improve its capacity in media administration, 
implement its administrative policies, and form a social consensus. Only in this way 
can the government create a positive, healthy, and harmonous communication 
environment thus make greater social progress. 
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